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MISSION
To enrich the university experience for and with 

students by fostering learning, growth, connection, 
communities and support.

VISION
That every student finds a sense of belonging, 

realizes their potential and flourishes on their journey 
at the University of Toronto and beyond.



VALUES
These values ground our work and interactions, acting as decision-making 
principles to guide our planning, assessment and accountability. These values 
inform our work with students, our partners and with one another.

EQUITY, DIVERSITY, 
INCLUSION, ACCESS 

AND BELONGING

INDIGENOUS 
KNOWLEDGE, TRUTH 
AND RECONCILIATION

CENTERING 
HEALTH AND 
WELL-BEING

RELATIONSHIP 
AND COMMUNITY

LIFE-LONG, LIFE-WIDE 
LEARNING AND GROWTH

RESPONSIVE 
ORGANIZATION



ADVISORY 
COMMITTEES

Students are
our primary 
stakeholders



HIGHLIGHT VIDEO

uoft.me/slannualreport



BY THE NUMBERS
Academic Success hosted 3,099 events 
with student attendance totaling 22,343

6,054 students registered with 
Accessibility Services on St. George 
Campus and 1121 students attended 
group programming

191 community organizations partnered 
with the Centre for Community 
Partnership on community engaged 
learning activities 

21% of UG participated in Learning 
Abroad

1,000+ students secured SIN directly 
through Service Canada sessions held 
at CIE (up from 663 last year)

3,160 students and recent grads 
attended career education appointments

239 Students grad students and post 
docs participated in Flexible Futures 
programming

59,495 visits to Health and Wellness 
(up from 42,289), 52% were Mental 
Health Visits

The HealthyU Crew delivered peer 
health education in 2,043 direct student 
interactions across 14 on-campus events

287,030 logins to the Off-Campus
Housing Finder ads site and 2,452 U 
of T students used the Roommate 
Finder service

1,300+ unique visitors from 70+ countries 
attended our Virtual Housing fair, a 10% 
increase from attendance at our Summer 
2021 virtual housing fair

405 people attended 29 Indigenous 
Student Services facilitated workshops

Mindful Moments – 4,923 in person 
engagement

As a result of implementing SharePoint, 
the Office of the Chief Administrative 
Officer printed approximately 21,094 
pieces of paper compared to 2018-
2019 – a reduction of 84%

Over 26,000 interactions with On 
Location Student Life Staff

850 Grad Students participated in 
expanded Grad Orientation

Student Initiative fund granted 
$81,797.81 to 71 student-led initiatives

$6,401 distributed to Black identifying 
Student Groups through the first year of 
the Black Student Initiative Fund

10,795 conversations happened in Navi. 
The tool was accessed 39,914 times

49,420 St George Students and 5,217 
Recent Grads Logged into the CLNx

8,000+ students picked up their TCard at 
the 4-week Card Pick-up Event at the 
Exam Centre, Aug-Sept 2022

116,880 followers across all Student Life 
social media channels

318 Students employed by Student Life 
with a combined salary of $1,135,356

5,341 Student Life events, were attended 
by 46,507 students















BUDGET PROCESS



BUDGET HIGHLIGHTS
• With staff compensation increasing by 

9%, the Student Fee budget increased
by 10.5%; however, student fee increase 
is lower at 5.4% (average of two fees) 

• Revenues from Student Fees dropped 
from 58% to 56% (continued efforts to 
reduce reliance on student fees)

• Although inflation continues to remain 
high, we have used a moderated figure 
of 2.2% CPI

• Other sources of revenue 
increased by 35%

• While normally there is an increase in 
Space & Occupancy Fees (S&O) of 
10%-16%, S&O decreased by 7%

• Project inclusion for leased spaces 
in 700 & 800 Bay St helped avoid 
significant increased to S&O in the 
Protocol calculation





REVENUE SOURCES
University 
Support

30%

Other 
Funding

1%

Grant 
Funded

9%Self-Funded
2%

Student Fees
58%

2023-2024

University 
Support

35%

Other 
Funding

0%

Grant 
Funded

7%Self-Funded
2%

Student Fees
56%

2024-2025



EXPENDITURES
Non Appointed 

Compensation and 
Non Salary Expenses

24%

Space and 
Occupancy

6%

Appointed 
Compensation

70%

2023-2024

Non Appointed 
Compensation and 

Non Salary Expenses
20%

Space and 
Occupancy

8%

Appointed 
Compensation

72%

2024-2025



HEALTH AND 
COUNSELLING 
FEE 2024-25



STUDENT 
SERVICES
FEE 2024-25



PROPOSED FEE INCREASE



FOR INFORMATION PLEASE CONTACT
• David Newman, Executive Director, Student Experience  

david.newman@utoronto.ca
• Heather Kelly, Executive Director, Student Life Programs & Services  

heather.kelly@utoronto.ca
• Janine Robb, Executive Director, Health & Wellness

janine.robb@utoronto.ca
• Katherine Beaumont, Senior Director, 

Global Learning Opportunities & International Student Success
katherine.beaumont@utoronto.ca
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